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NAMLE is a national non-profit membership 
association in the United States for 
educators, academics, activists, and 
students with a passion for understanding 
how the media we use and create affects our 
lives and the lives of others. 

WHO IS NAMLE?
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WHO IS NAMLE?
• 6,500+ individual members across all 50 states and 

beyond
• 55+ organizational partners
• Core Principles of Media Literacy Education
• Journal for Media Literacy Education
• U.S. Media Literacy Week National Conferences
• Regional Events



AS THE LEADING VOICE, CONVENER 
AND RESOURCE FOR MEDIA LITERACY 

EDUCATION, NAMLE AIMS TO MAKE 
MEDIA LITERACY HIGHLY VALUED AND 
WIDELY PRACTICED AS AN ESSENTIAL 

LIFE SKILL.



What is
Media

Literacy? 

The ability to access, analyze, 
create, evaluate and act using 
all forms of communication.



The
purpose

of
Media

Literacy
Education is…

to help individuals of all ages 
develop the habits of inquiry and 
skills of expression that they 
need to be critical thinkers, 
effective communicators and 
active citizens in today’s world.



How do we keep 
kids safe?

vs.
How do we 

prepare kids for 
success?

FRAMING THE GOAL



Media literacy is 
about preparing 

kids to thrive in the 
media-saturated 

world.
It is about 

empowerment, 
engagement, and 

participation. 

WE WANT KIDS TO BE SUCCESSFUL



“Media literacy 
changes the way I look 
at everything, not just 
TV, computer, iPod; it 
changes the way my 
eyes work. It teaches 
me how to learn.”

-G.Shapiro
High School Student, Ithaca, NY

IMPACT OF MEDIA LITERACY



What is the 
state of media 
literacy in the 

U.S.?

• Where is it being practiced?
• What are the challenges?
• Where are the opportunities? 
• What are our recommendations 

moving forward? 



Where is it 
being 

practiced? 

• PK-12

• Higher Education

• Community



What are the 
challenges?

• Relies on an individual
• No one model
• Competition for funding 
• Debates within the community
• Lack of public understanding



What are the 
opportunities?

• National community 
• Public Awareness
• Legislation and Advocacy
• Increased practice

Growing demographic
• Educational standards









The purpose of this 
SNAPSHOT is to inspire 
dialogue and create 
momentum to support 
research, training, practice, 
and policy efforts needed in 
order to grow the field of media 
literacy more fully as we enter 
2020 and beyond.



What did we 
discover? 

• Practitioners are self-taught
• Struggle with outreach to diverse 

populations
• Shift in topic focus (ex. violence in the 

media & advertising to news literacy) 
• Lots of resources but no organization
• Practitioners are most challenged by lack of 

time and competing curricular demands



Where do we start? 



MEMBERSHIP IS FREE!

WWW.NAMLE.NET

JOIN THE MOVEMENT
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